CHAMBERLINK, May 2009

Steve Tomkinson, director of NUMO Group explains why more small businesses should be embracing digital marketing.
I am sure that many will have come across the term ‘digital marketing’ in recent times - as it is the latest buzz word in marketing and business development. But what is it? And how can your business benefit from it during these tough economic trading conditions?

You don’t have to look much further than the changing trends in information production, distribution and consumption, to see why digital marketing has become so important in overcoming the challenges businesses face in reaching and engaging modern day customers. 
We are all bombarded with marketing messages from the time we get up in the morning from the commercial radio station to catching the bus to reading the newspaper. Additionally, almost everyone accesses information, news and entertainment through digital sources such as: mobile phones, the internet, satellite TV, and even digital radio. The question for businesses is: how can we best utilise these communication channels to reach our customers and stakeholders? 

A good place to start is to look at where traditional marketing methods apply and examine the similarities and differences between the more conventional channels and the many new media options that are now available.  

The most obvious similarity about engaging digital communication channels is that it still requires your marketing messages to be well planned and creative from the outset and to be integrated with your organisation’s wider marketing objectives. The application of these new technologies is hugely important, but the work that is done in formulating the strategy to drive a campaign is equally pivotal.  
Because this planning stage is so important and because digital campaigns often work best when complemented with more traditional methods such as: direct mail, telephone and events marketing, we regularly work in close conjunction with Launceston marketing and public relations agency, The Marketing-PR Company www.marketing-pr.co.uk.

Carolyn Daw, director of the Marketing-PR Company, comments: “Digital marketing is similar to traditional marketing but the bonus is that much of the activity carried out within a digital campaign can be easily and quickly measured. Analysis has always been essential in marketing but many businesses choose to ignore it and have no idea which elements of their marketing are making a return. With tools like Google Analytics, measurement and evaluation can be done immediately and with precise accuracy. The nature of its accountability and potential for return on investment is what should be driving more and more businesses to allocate more time and budget towards addressing their digital communications.”
It’s during a tough economic period when marketing should play a key role within any business. Having a targeted and measurable digital marketing strategy in place is a relatively cost effective way to recruit and retain customers. It is also important to note however, that a blanket statement of “head towards digital” will not apply to all businesses. You have to start with understanding how your target audience is behaving. There is no denying there are more and more internet, Blackberry and iPhone users out there, but it doesn’t mean that there aren’t audiences that have special relationships with print or direct mail.  
Over the next few months, I will be discussing different elements of the digital communication mix from online advertising, search engine optimization to the power of digital PR. If you have any questions please do not hesitate to email me stevet@numogroup.net and I will do my best to address your query.
